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PROFILE:

· Creative and MBA-Qualified Marketing & Business Development Strategist, with nine years of experience in both traditional and fast-changing industries, who works hard, adapts quickly and provides results such as:

· Customer Acquisition:

· 80 times increase in website hits

· 22% increase in new customers within one quarter

· 12 times increase in resort visits

· Customer Retention:

· 10% increase in product cross-sell conversion

· Tripled the advertising budget of a medical services company

· Competitive Branding:

· Managed the pitch that won the 2nd largest client for a German advertising agency

· Co-designed a new radio format that became #1 in the market in less than a year

LANGUAGES:

· English – Native Language

· French – Professional Fluency

· German – Basic

EDUCATION:

2004 – 2005: IMD, Switzerland
· MBA Degree – 3.5/4.0 GPA 

· Marketing Specialization 

· Awarded First Place, Best Strategic Plan – Corporate Partnership Evaluation


1996 – 2001: Brown University, USA

· Bachelor of Business Degree with Honors – 3.8/4.0 GPA

· Marketing Major with Emphasis in Accounting

· Earned degree while working full-time and attending university part-time

CAREER HISTORY:

2005 – Present: Head of Marketing, USA Speccorp.com
· Manage Multiple Departmental Teams with Budgets up to $30 Million per year
· Manage full P&L responsibility for all regional business throughout customer life-cycle
· Develop regional online & offline marketing, SEO, partnerships, affiliates, and branding strategies

· Analyze and oversee regional market feasibility and market entry strategy
· Develop regional customer retention, new product development, and product cross-sell strategies
· Manage C-Level senior management regional B2B, agency, and media contract negotiations

· Consult on the development of a new segmentation and CRM model for the company

· Re-developed USA ATL & BTL marketing and brand development strategy for acquisition
· Achieved 80 times the standard level of website hits and 22% increase in new customers
· Achieved 10% increase in product cross-sell that contributed to a 32% increase in revenues
· Restructured internal audit and approval procedures for media bookings worldwide

· Established company-wide response measurement system for offline marketing expenditures
· Restructured performance and prediction modelling for marketing ventures worldwide
2004 – 2005: MBA 

2003 - 2004: Direct Marketing Manager – BassEnt & Gaming Inc. California

· Managed 8 People with a Budget of $12 Million per year 
· Oversaw the planning and creation of all property direct mail marketing
· Analyzed response reports and implemented new strategic incentives to maximize ROI

· Developed a new CRM program focused on increasing player conversion to VIP level

· Scheduled all property-based database merges, purges, changes, and enhancements

· Supervised a re-imagining campaign that generated 12 times the resort traffic
1999 – 2002: Direct Marketing Account Manager – Agency ZXY New York


· Developed and managed creative and competitive strategy projects for agency clients

· Conducted creative and strategy-based presentations with C-Level senior management

· Analyzed performance reports and oversaw qualitative and quantitative research

· Oversaw project and budget management from project creation to client delivery

· Developed the public re-branding concept and media integration for a consumer safety division

· Created the market entrance strategy for a new B2B product of a national insurance company

· Developed the market entrance strategy and pricing plan for a new internet service provider

· Wrote copy for print, internet, radio, direct mail, and television advertising

· Managed 2 to 15 People with Budgets up to $1.5 Million per project

· Client Industries: Energy / Insurance / Banking  / Construction / Food & Beverage / FMCG / Cable TV Services / Health & Beauty / Internet Services / Home & Office Furnishings / Electronics
AWARDS & EXTRA-CURRICULAR:

· Graduated Magna Cum Laude Honors, University Academic Scholarship
· Co President of IMD MBA Student Government – 2004/2005
INTERESTS:
Puzzle games, suspense & comedy films, mystery novels, rollerblading, languages
